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Introduction

Aim of the catalogue

This e-catalogue on The challenges for the EDCs’ work in the 21 century has been produced to confront three
important challenges which EDCs are facing in their daily work. The EDC Pan-European Working Group 2012-13 has
discussed these challenges and would like to share its findings with the rest of the EDC network. The working group
focused on these three main themes:

* How to make a good use of social media for promotion activities and/or information sharing among EDCs;
*  How e-books will influence and impact on the daily work of EDCs;

* How to reinforce co-operation between EDCs at European level to increase content and/or information sharing of
online repositories of information sources. How to access records from the EU Bookshop and collaborate with EC-
LAS, the European Commission Libraries Catalogue.

Each chapter in this catalogue presents the main trends of these three themes and explains their importance for the
EDC network.

Practical support

The catalogue also aims to offer practical support to EDCs to help them benefit from the knowledge of fellow EDCs.
Therefore, the e-catalogue includes:

e Good practices in social media

Thirteen good practices in social media illustrate how EDCs can effectively use social media. Information is provided
on how to work with social media, tips and tricks for successful interaction and information on the resources necessary
to best perform the tasks needed to ensure EDC network members pick up the stories.

¢ Recommended free e-book sources

In the section on e-books, the importance of this tool for EDCs is highlighted and a very interesting list of free e-book
sources and research papers has been prepared by the working group members.

Rationale and work of the PEWG

The Pan-European Working Group (PEWG) on ‘The challenges for the EDCs’ work in the 21st century’ was active during
the second semester of 2012 and the first semester of 2013.

A group of 17 experts from EDCs were selected based on the quality of their proposal, including their expertise in is-
sues related to one of the working group themes.

The PEWG fulfilled a threefold mission:

* The creation of a knowledge base using a bottom-up approach to identify and evaluate the experiences and the
multiple sources of expertise available within the Europe Direct network;

* The creation of knowledge in tangible outputs to enable all Europe Direct network members to benefit from this
knowledge;

* The identification of ‘pools of expertise’ within the Europe Direct network, who could act as ‘contact points’ for
further assistance to fellow EDC network members.
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The creation of the e-catalogue on ‘The challenges for the EDCs’ work in the 21st century’ was based on these prin-
ciples:

* The bottom-up approach was used for the collection of good practices for the e-catalogue. All EDC network mem-
bers were given the opportunity to propose their own good practices during a survey which was conducted from
November 2012 to March 2013.

* This particular e-catalogue represents a tangible product which will be distributed to all EDCs. In addition, its con-
tent will be promoted during European Documentation Centre’ training events.

Identification of main trends in the network

As a basis for this e-catalogue, a general survey relating to ‘The challenges for the EDCs’ work in the 21st century’ took
place between March 2013 and April 2013 so as to identify the main trends within the network on these issues. The
survey was addressed to all EDCs in the (then) 27 EU Member States, to which 142 members responded, representing
36% of the entire EDC network.

The main highlights of the outcome of the survey are presented below, while the detailed results are available in a
separate report.
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The EDCs and social media

1.1 Main trends in the EDC network

In the survey, EDCs were asked to respond to several questions relating to their use of social media and to say if these
activities were successful.

More than half of the EDCs who responded (84 EDCs) are not yet involved in social media. Of the 58 EDCs who are
using social media, the following tools are most used:

* Facebook is the social media used by a large majority of respondents: 48 EDCs indicated that they have an account.
* Network members are also used to using Twitter accounts (14 EDCs).

* The other social media types are less-well represented.

EDCs’ engagement in social media

Chart 1: EDCs’ engagement in social media (142 respondents)
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Type of social media

Facebook

Twitter

Flickr (images and photo-sharing site)
Del.icio.us (social bookmarks)

Blog management

A wiki

Youtube

LinkedIn

Podcasting

Myspace

Chart 2: Typology of social media (63 responses but these are not mutually exclusive)

1.2 Purpose of presence on social media

There are two main reasons why EDCs are using social media, as shown below in chart 3:

* Awareness-raising and promotion of the EDC’s activities

¢ Dissemination of information about EU activities.

Main reasons for using social media

To raise awarness and promote EDC activities

To dissiminate information on EU activities

To reach additional/wider targets groups

To gather information on EU activities

To connect with other EDCs

To engage in conversations with our tagret group(s)
To connect to other providers of useful information
To connect with EDICs and TE members

To connect with EDC host

Other

Chart 3: Main reasons for using social media (59 responses but these are not mutually exclusive)
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Lack of human resources and time are the most common reasons for not using social media, as shown in the chart
below.

Reasons for not using social media

Lack of human ressources 53
Lack of time 50
Lack of training 38
Lack of budget 30
No autorisation from the host structure 17

Other 14

Chart 4: Reasons for not using social media (88 responses but these are not mutually exclusive)

Are your social media activities succesfull?

12%

88%

Chart 5: Are your social media activities successful? (59 responses)
The overall majority of EDCs (52 EDCs) are quite satisfied with their social media activities. They reach young people
and indicate that they also reach a wider audience beyond the usual EDC clients, academia and students.

When asked if they needed support to develop their social media expertise further, a large majority of EDCs mentioned
that they would be interested in an exchange of best practices.
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What kind of support do you need to develop your social media expertise?

Exchange of best practices

with other EDCs 109

Discussion forum on the ED
intranet on social media

Other

Thank you, | don’t need support

Chart 6: What kind of support do you need to develop your social media expertise? (136 responses but these are not
mutually exclusive)

1.3 The importance of social media for EDCs

* WHY is it important for your EDC to embrace social media?

e Today, social media has become a significant means of communication, especially among our primary target
audience - young people

* To raise awareness of the existence, objectives and activities of the Centre
* To enhance engagement and an interactive approach

e To raise interest in European issues, events, programmes and policy-making
* To develop a closer connection between the EU and society

* To raise awareness of new/important information sources and initiatives

* WHAT are the elements which contribute to the successful use of social media?
e Visual: publish pictures to report on EDC events, tagging the people involved
* People: identify the people taking part in EDC events by mentioning them in the posts

e Collaboration: encourage collaboration between other EDCs in the region/country, creating common social me-
dia platforms

* Frequency: establish a daily/weekly update of your social media network, making efficient use of the available
human resources

e Interactivity: develop a dynamic and interactive approach in order to attract more followers - encourage and
facilitate responses

* Creativity: be proactive and creative when producing posts: it is important to establish a differentiating identity

e EDC identity either as part of wider parent library or institution or part of the wider EDC network

* HOW does the use of social media work for your EDC?
* Think about and decide why your EDC is going to launch social media initiatives — clear objectives
» Decide who will be responsible — message must reflect the central objectives of your EDC or parent institution
» Decide on resources/staff to be devoted

¢ Decide on evaluation methods
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1.4 Overview of good practices from EDCs

The following good practices illustrate how EDCs are using the social media which have proved the most popular within
the network — Facebook and Twitter:

e 1.4.1 The University of Cyprus was facing a challenge to find ways to inform people of its existence and about the
EU information and documents available; a Facebook account was created.

e 1.4.2 The European University Viadrina Frankfurt (Oder), Germany, launched its own Facebook page focusing on
local news about both the library and the EDC.

e 1.4.3 The EDC of CEU San Pablo University, Spain, created a Facebook account in order to provide a new channel
of communication with its reqular users.

e 1.44 In addition, the EDC of CEU San Pablo University also created a Twitter account to establish a new channel
of communication with its regular users.

* 1.4.5 EDC Francisco de Vittoria University, Spain, created an EDC social networking tool called Smart Info. By using
Facebook, a Blog and Twitter the Centre provides EU information to young people.

e 1.46 The EDC Fundacion Centro de Documentacion e Informacion Europea de Extremadura, Spain, has a Facebook
account to provide information about job vacancies, student grants, EU documents, and news about mobility issues.

e 1.47 The EDC Wroclaw University of Economics, Poland, is using a Facebook account to both promote the EDC and
provide information on EU-related topics, by adding posts, links and suggestions about other EU-related Facebook
profiles.

e 1.4.8 The Cardiff EDC, UK, launched its Facebook page as an experiment to further raise the profile of the Centre
and its activities among students at Cardiff University and the wider world.

The following good practices illustrate how EDCs are using some other social media tools:

e 1.4.9 The University of Nicosia EDC, Cyprus, sought ways of disseminating information and news of its existence to
as many people — both academics and the general public — as possible. The fastest way to do this was to implement
a combination of Web 2.0 tools: Twitter, Facebook and Scoop.It.

* 1.4.10 The EDC University de la Rioja, Spain, is making a specific selection of sources accessible to its customers.
The information sources are carefully selected, subject tagged using Delicious, and the tagged resources are or-
ganised or displayed using Netvibes.

e 14.11 The EDC of the University of Piraeus library, Greece, uses the Europa Portal RSS service and receives an-
nouncements from the European Commission, the European Parliament and the EU Council every day.

* 1.4.12 The wiki guide of the network of Italian EDCs explains in simple terms EU themes and policies to young
people, students and academic staff.

e 1.4 13 The EDC of the Universita Bocconi, Italy, has been successful with its video ‘Exchange your mind’, which was
produced to celebrate Europe Day on 9 May 2012.
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Brief description of the action, including outputs

A challenge facing the EDC at the University of Cyprus was to find ways to inform people of its existence and about
the EU information and documents available. A Facebook account was created as this is one of the most commonly
used social media tools.

The EDC now has the ability to disseminate information about the University of Cyprus EDC, European policies, legisla-
tion, programmes, travel, study, work and retirement in EU Member States.

Typology of social media

Facebook

https://www.facebook.com/KentroEuropaikesTekmeriosesPanepistemiouKyprou

Typology of information disseminated

* General information on EU

e Information related to the activities of your EDC

* Information on EU actions of interest to citizens

* Information on EU actions of interest to students

* Information on EU actions of interest to academic staff (professors, lecturers)

Use of language

e English
*  Greek
Inputs/Resources

1. Access to a computer
2. Internet connection

3. One person to collect and post information on the Facebook page

Impact of the action
By using Facebook, the University of Cyprus EDC now reaches a wider network of people. This means that more people

are aware of its existence and of the information it provides. In addition, the public has a way of communicating with
the EDC and the EDC is able to respond to queries quickly.

12
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Methodology/process

The EDC created a separate Facebook page, rather than one linked to the university’s Facebook page, as the staff felt
that would enable them to better focus information towards the relevant audience. Staff members update the EDC
Facebook page on a daily basis with useful information from Your Europe, the EU, Council of the European Union, Eu-
ropean Parliament, European Youth Parliament (EYP), Europarl TV and many other sites.

Tips and tricks for the success of the action

1. Daily updates are required to keep the target audience interested.

Problems encountered

The EDC has had a problem with increasing the number of “Likes” on the Facebook page.

EDC Contact Person:

Mikaella Charalambous

Host Structure:

European Documentation Centre - University of Cyprus

Address:
University of Cyprus Library, 75 Kallipoleos Str., P.0. Box 205371678, Nicosia

Country:

Cyprus

Tel:
00-357-88295175

Email:

edc@®ucy.ac.cy

Website:

http://library.ucy.ac.cy/edc/about.html

13
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Brief description of the action, including outputs
Recently, the University Library launched its own Facebook page. Sharing the concerns about data protection and pri-
vacy policy, this was seen as a test of its acceptance and impact. The focus is on local news about both the library and

the EDC. The main aim is to increase the efficiency of information delivery to the library’s customers and to enhance
the current interaction.

Typology of social media

Facebook

Typology of information disseminated

* Information related to the activities of your EDC
* Information related to (electronic) resources of EU information
e Information on EU actions of interest to students

* Information on EU actions of interest to academic staff (professors, lecturers)

Use of language

* English
*  German
Inputs/Resources

1. One person responsible for content and able to respond in understandable language, plus one person for the techni-
cal implementation (currently done by interns).

2. Short pieces of information plus pictures/graphics posted regularly.
Impact of the action

It is too early for an accurate evaluation but first indications are that the audience is reached more effectively than via
websites or flyers.

15
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Methodology/process

The experience of the limited number of Facebook ‘friends’ is quite good - in particular, announcements of workshops,
etc. get a good response, directly by mail as intended.

Tips and tricks for the success of the action

1. Short-term announcements
2. Use of diction/style to attract attention

3. Regular entries

Problems encountered

The EDC has to increase PR activities to create more Facebook ‘friends’.

EDC Contact Person:

Hans-Jurgen Hertz-Eichenrode

Host Structure:

European University Viadrina Frankfurt Oder

Address:
Grof3e Scharrnstraf3e 59

Country:

Germany

Tel:
00-49(0)33555343330

Email:

hertz@europa-uni.de

Website:

http://www.ub.europa-uni.de/de/ueber_uns/projekte/edz.html

16
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Brief description of the action, including outputs
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In June 2011, the EDC created a Facebook account in order to create a new channel of communication with its regular users.

Typology of social media

Facebook

Typology of information disseminated

General information on EU

Information related to European law

Information related to European policies and institutions

Information related to the activities of your EDC

Information related to (electronic) resources of EU information

Information on EU actions of interest to citizens

Information on EU actions of interest to students

Information on EU actions of interest to academic staff (professors, lecturers)
Information on EU actions of interest to fellow librarians, EDC staff

Other: News

Use of language

English
German
French

Spanish

Inputs/Resources

1. Human resources: Approximately one hour a week during the library’s opening time

2. Content needs: Keep permanently informed

3. Technical resources: A computer and an internet connection

18
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Impact of the action

253 followers

*  New users

» Constant updating of knowledge and information sources for staff
* New professional contacts

e Likes

* Information diffusion

* Knowledge sharing

Methodology/process

* Quick read: press news, newsletters and other social networks

e Selection of relevant information and searching for information to be shared via other profiles
e Publication of news, pictures and information related to the activities of this EDC

* Monitoring interesting profiles

e Impact analysis of published news

Tips and tricks for the success of the action

1. Perseverance
2. Objectivity

3. Variety
4

. Itis simple, it is public, and it is free.

Problems encountered

e Trying to manage too much information

e Increased workload for staff

19
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EDC Contact Person:

Ascension Gil Martin

Host Structure:
Universidad CEU San Pablo

Address:
C/ Julian Romea, 22, 28003 Madrid

Country:

Spain

Tel:
00-34-915140423

europa®ceu.es

Website:

http://www.uspceu.com/cde/
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Brief description of the action, including outputs

In June 2011, the EDC created a Twitter account in order to establish a new channel of communication with its reqular
users.

Typology of social media

Twitter

Typology of information disseminated

e General information on EU

e Information related to European law

e Information related to European policies and institutions

e Information related to the activities of your EDC

* Information related to (electronic) resources of EU information

* Information on EU actions of interest to citizens

* Information on EU actions of interest to students

* Information on EU actions of interest to academic staff (professors, lecturers)
* |nformation on EU actions of interest to fellow librarians, EDC staff

e Other: News

Use of language

* English

*  German

e French

* Spanish
Inputs/Resources

e Human resources: Approximately two hours a day during the library’s opening time
e (Content needs: Keep permanently informed

e Technical resources: A computer and an internet connection

21



Impact of the action

566 followers

*  New users

» Constant updating of knowledge and information sources for staff
* New professional contacts

¢ Twitter mentions, re-tweets and recommendations

* Information diffusion

* Knowledge sharing

Methodology/process:

* Quick read: press news, newsletters and other social networks

e Selection of relevant information and choice of hashtags and links to these tweets
* Publication of tweets

* Monitoring interesting profiles

e Impact analysis of published tweets.

Tips and tricks for the success of the action

1. Perseverance
2. Objectivity

3. Variety
4

. It is simple, it is public, and it is free.

Problems encountered

e Trying to manage too much information

¢ Increased workload for staff

22
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EDC Contact Person:

Ascension Gil Martin

Host Structure:
Universidad CEU San Pablo

Address:
C/ Julidn Romea 20, 28003 Madrid

Country:

Spain

Tel:
00-34-915140423

Email:

cde®ceu.es

Website:

http://www.uspceu.es/cde/
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Brief description of the action, including outputs

Smart Info is the name of the EDC social networking tool. The aim of Smart Info is to provide EU information to young
people through Web 2.0 channels, which have become the norm in this EDC’s daily work. Use of these channels has
increased the EDC’s audience and resulted in an interesting exchange of views and knowledge.

For more information, please consult:

Facebook
https://www.facebook.com/cdeuropeaufv

Blog
http://cdeufv.blogspot.com.es/

Twitter
https://twitter.com/cdeufv

Typology of social media

Facebook

Twitter

Blog

RSS technology and web feeds

Typology of information disseminated

* General information on EU

e Information related to European policies and institutions

e Information related to the activities of your EDC

* Information related to (electronic) resources of EU information

* Information on EU actions of interest to citizens

* Information on EU actions of interest to students

* Information on EU actions of interest to academic staff (professors, lecturers)

e Other: Young people’s mobility and employability

Use of language

* English - sometimes

e German

24
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*  French

¢ Spanish

Inputs/Resources

1. EDC staff: 1 person
2. Budget from the Regional Government of Madrid (REIMAD) for this project.

Impact of the action

The action aimed to improve the access to EU information resources for young people, local authorities and city coun-
cils’ technicians. Students attending the university were another target audience. A further objective was to define
user needs and expectations, and foster the participation of young people in mobility and employability programmes.

Methodology/process

First step, identify needs: in-depth personal interviews and an online survey among town council youth leaders and
those responsible for employment and/or social affairs (see survey in the blog). EDC staff are working with 20 town
councils which have signed agreements with the Francisco de Vitoria University.

The goal: to inform the EDC about the target audience’s requirements concerning information needs and sources relat-
ing to the EU.

Second step, Web 2.0: improving the Web 2.0 communication channels: Facebook, Twitter and blog.

The goal: the EDC will offer information based on the needs identified among the target audience. The EDC will kick off
a new information service aimed at improving the employability of young people, their mobility and their participation
in EU youth programmes.

Third step, promotion: to promote consultation and registration on specific websites that give direct access to job
vacancies, mobility, voluntary work, etc.

The goal: the EDC organised a competition called ‘Gymkana to employment’. Young people were asked to answer a set
of questions which were handed out in a brochure at the ‘XVI Employ Fair’ at the university. The brochure was called
“Do you know?” and comprised six questions (200 young people participated in December).

The success of this activity encouraged the EDC to design a competition (the EDC staff call it ‘Gymkana’) on Facebook,
as you can see: https://www.facebook.com/cdeuropeaufv/app 79458893817

The competition continued until May and the entries have been published on Facebook:

https://www.facebook.com/cdeuropeaufv

The conclusions:

* Undertake information and dissemination actions according to the needs identified in an internal EDC survey.
* Use information and communication channels which are familiar to young people and adapted to their demands.

* Activate the available resources to help young people’s mobility and employability; keep in touch with new oppor-
tunities and information resources.

Tips and tricks for the success of the action

1. Identify the target audience - in this case young people.

2. Choose strategic communication themes.
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3. Interlink Web 2.0 channels (blog, Facebook and Twitter) and look for consistent information between them.

4. Establish a way to distinguish one from another: via content, drafting style, pictures, etc.

Problems encountered

Social networks are present everywhere. Since 2009 (annual meeting of the EDC network in Brujas), the European
Commission has called on the EDCs to make an effort to include Web 2.0 channels to ensure better dissemination of
information. This is a revolutionary change from the EDCs’ previous role which was mainly as librarians. It is the opinion
of the EDC staff that the Centre needs a comprehensive plan and above all, research into current needs. This would
avoid creating Web 2.0 channels of communication which may not be of interest to the EDC’s users (and mainly young
people). However, financial aid from REIMAD has supported this pilot project — which means the EDC could kick off a
new way of working.

EDC Contact Person:

Eva Ramon Reyero

Host Structure:

Francisco de Vitoria University

Address:
Ctra. Pozuelo Majadahonda km. 1.800

Country:
Spain

Tel:
00-34-917091400

Email:

cde®@ufv.es

Website:

http://www.ufv.es/cde
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Brief description of the action, including outputs

CDIEX has had a social network, Facebook, since 2011. Since then, CDIEX has reached 4923 friends. It uses this tool to
search for information about job vacancies, student grants, EU documents, and news about mobility or similar issues:
https://www.facebook.com/CDIEX

The CDIEX website has RSS technology enabling users to subscribe to six themes: http://www.cdiex.org/rss

Typology of social media

Facebook
RSS technology and web feeds

Typology of information disseminated

* General information on EU

* Information related to European policies and institutions

* Information related to the activities of your EDC

e Information related to (electronic) resources of EU information
* Information on EU actions of interest to citizens

* Information on EU actions of interest to students

* Information on EU actions of interest to academic staff (professors, lecturers)

Use of language

e English
¢ French

e Portuguese, Italian

Inputs/Resources

1. Currently, only one EDC staff member devotes time to RSS and social networking.
2. CDIEX has an ADSL internet connection.

3. News, grants and job vacancies posted on Facebook are only extracted from official European websites.
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Impact of the action

CDIEX posts on Facebook are quickly shared by our friends

CDIEX RSS have many followers

Methodology/process

News can be posted in Facebook through the CDIEX website.
Specific communications are posted directly on Facebook.

Job vacancies are posted through links.

Tips and tricks for the success of the action

1. Once the EDC had created an account on Facebook, requests were sent to friends to be included on the EDC email
distribution list.

Problems encountered

Lack of time and staff.

EDC staff feel they do not have enough time to devote to Facebook, and would like to dedicate more time to improve
this social network

EDC Contact Person:

Maria Jesus Pascual Gonzalez

Host Structure:

Fundacion Centro de Documentacion e Informacién Europea de Extremadura

Address:
Avd. Europa 4, 06004 Badajoz

Country:

Spain

Tel:
00-34-924241301

Email:

cdiex®camaras.org

Website:

www.cdiex.org
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Brief description of the action, including outputs

The EDC Wroctaw University of Economics is using a Facebook account to both promote the EDC and provide informa-
tion on EU-related topics, by adding posts, links and suggestions of other EU-related Facebook profiles. More important
is the EDC’s online form for people interested in both EU and general socio-economic topics (economy, finance, law,
social issues — in the Union and Member States). Being a part of Wroctaw University of Economics, the EDC not only
serves as a local EDC but also as an EIC (Economic Information Centre), which means it also provides assistance in
searching for economic information or subject-related literature. EDC staff have plenty of work, although not all the
requests concern EU-related topics. However, there is always a possibility to promote EDC and EU resources, like Eu-
rostat, even to people who have not actually asked about them. EDC staff always suggest looking for information in
comprehensive and relevant sources, such as Eurostat or ESO.

Typology of social media

Facebook
Other: online form within the host"s website — for people looking for EU information

Typology of information disseminated

* General information on EU

e Information related to European law

e Information related to European policies and institutions

e Information related to the activities of your EDC

* Information related to (electronic) resources of EU information

* Information on EU actions of interest to citizens

* Information on EU actions of interest to students

e Information on EU actions of interest to academic staff (professors, lecturers)

e Other: information on EU economy, finance, funds, social issues

Use of language:

e English
e Polish
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Inputs/Resources

1. Human resources — quality of answers depends on the librarian’s ability to find relevant information, so education,
interest and even personality (patience, diplomacy) are useful.

2. Professional knowledge of EU information sources — Eurostat, official websites, databases (if they are available),
NGOs - in most cases it is easy to find information - if you know where to look.

3. Content - this is most important in social media like Facebook or blogs, when there are no requests for information,
so it has to be provided. Using the online form, the EDC will wait for questions (although it seldom waits long!).

4. Technical resources — nowadays it is easy to acquire hardware and software enabling contact with people request-
ing information from the EDC; good, inexpensive IT solutions are quite common.

Impact of the action

Obviously, the EDC's Facebook profile is open to everyone interested in the EDC and news and facts on the EU. The EDC’s
online form is available to everyone who would like to use it, but is mainly used by students and employees (especially young
academic staff) at the Wroctaw University of Economics. The information in our online form is provided by librarians during
obligatory classes on Library Information Systems and Digital Sources of Scientific Information for first year students of
Bachelor, Master and Doctoral studies. EDC staff also distribute flyers with information on our services (including the online
form).

Methodology/process

The Facebook fan page is a simple, less important tool - it is useful to be in touch with other EU-related Facebook
public profiles so that the EDC can track new posts, likes and the posts of these and similar subjects. The EDC itself
posts information on interesting EU-related topics, as well as useful news and likes for students, readers, EU research-
ers and the general public. The EDC is located in the University’s Main Library, and its staff provide complex online
information on EU-related topics. The Centre is using an online form located on the website of its host (Main Library).
In fact, the EDC provides information on ALL topics - if its staff are unable to send the relevant information they indi-
cate which institution should be approached for help, giving a link and contact information. Of course, EDC staff have
never refused to help deliver external information when requested. The EDC also provides assistance with preparing a
bibliography, suggesting books and journals both from the European Reading Room in the Main Library and from the
library’s general collection. It must be said that the EDC’s online form performs the functions of both EDC and EIC very
effectively, offering the users huge benefits.

Tips and tricks for the success of the action

1. Always respond to questions as quickly as possible.

2. Offer more general information on the economy and politics of the EU Member States - journalist and researchers
are often looking for more interdisciplinary information.

3. Target students and academic staff - they are always looking for information.

4. Try to prioritise higher education schools.

Problems encountered

The EDC’s Facebook page is active — posts are added frequently, but rarely receive comments. The number of entries,
likes and friends is still quite small. On the other hand, the EDCs online form is very popular among the students of
Wroctaw University of Economics and other readers registered with the Main Library. However, most of the completed
forms include requests for information not directly related to EU institutions, such as information on EU finance, foreign
relations and general socio-economic topics.
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EDC Contact Person:
Barbara Zmigrodzka

Host Structure:
Wroctaw University of Economics (Main Library)

Address:
Komandorska Street 118/120, 53-345 Wroctaw

Country:
Poland

Tel:
00-48-7136 80 951

Email:
cde@bg.ue.wroc.pl

Website:
http://www.bg.ue.wroc.pl/index.php/en/economic-information-centre/european-reading-room
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Brief description of the action including outputs

The Cardiff EDC launched its Facebook page in the summer of 2012 as an experiment to further raise the profile of
the Centre and its activities among students at Cardiff University and the wider world. The EDC already has an active
Cardiff EDC website so it wanted to offer something different with Facebook - different content and a more interactive
form of communication with the audience. In 10 months, the EDC built up 146 personal likes and 41 organisational
likes, with an average of 365 people a week following the pages. In terms of objectives and content, the EDC is us-
ing Facebook to highlight the activities (of both Cardiff EDC and external events), staff (both permanent and interns),
and information matters relating to new information sources and ways of searching for EU information, such as using
European Sources Online. EDC staff are adding as many photographs as possible as the EDC has found that this is
the way to get the maximum response from its users. Staff members feel that they still have much to learn but are
pleased with the impact the Cardiff EDC Facebook pages have had.

Typology of social media
Facebook
http://www.facebook.com/CardiffEDC

LinkedIn
RSS technology and web feeds (in ESO)

Typology of information disseminated

* General information on EU

* Information related to the activities of the EDC (including events and internship programme)
* Information related to (electronic) resources of EU information

* Information on EU actions of interest to citizens

* Information on EU actions of interest to students

* Information on EU actions of interest to academic staff (professors, lecturers)

¢ |nformation on EU actions of interest to fellow librarians, EDC staff

Use of language

* English
Inputs/Resources

1. One person set up the Facebook page (a Cardiff EDC intern) and trained an EDC staff member to maintain it; edito-
rial input from the EDC Director.
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2. About 30 minutes per day is spent on Facebook-related tasks. The EDC tries to add content at least once a week.

3. Adding content is seen as very easy, flexible and instantaneous compared to adding content to Cardiff EDC’'s website.

Impact of the action

In 10 months, the EDC has built up 146 personal ‘likes’ and 41 organisational ‘likes’ and an average of 365 people a
week are following the pages. In a survey of some of the EDC users it became clear that their perception of the EDC
has been enhanced and has become more positive. However, it is also important not to exaggerate the impact and
to mention that the Cardiff EDC makes many other efforts to raise its profile via its social media activities (such as it
website, monthly newsletter, annual report, email distribution lists and posters).

Methodology/process

The EDC Director decides mainly on the content and features, with some assistance from EDC interns and the perma-
nent assistant. The EDC assistant or interns add content, and there is an analysis of the weekly usage.

Tips and tricks for the success of the action

1. Write the content in a popular style.

2. Use lots of photographs and images.

3. Add new features very often (at least once a week, ideally more frequently).
4

. Encourage interactivity.

Problems encountered

Time taken to find new appropriate material and features to add.

EDC Contact Person:
lan Thomson, Director, Cardiff EDC

Host Structure:
Cardiff European Documentation Centre , Cardiff University

Address:
Information Services, Cardiff University, PO Box 430, Cardiff CF24 ODE

Country:
Uni